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Ozet

Birkag yil iginde ti¢iincii yas grubunu olusturacak konularin sayisi, ¢agdas toplumsal baglamda endise
verici bir say1 olarak karsimiza ¢ikmaktadir. Yasli niifusun artmasiyla birlikte, yaslilara ulasan insan
fizyolojisine 6zgii hastaliklarin bir sonucu olarak 6zel bakim talepleri de artmaktadir. Bu sekilde
Moda firiinlerinin tiiketiminde bu pazar segmentinin ergonomik, teknik, estetik ve sembolik
ihtiyaglar1 goz 6niinde bulundurularak diisiiniilmesi gerekmektedir. Boylece Brezilya'nin Rio Grande
do Norte eyaletindeki Caico sehrinden yaslar1 60 ile 75 arasinda degisen 22 yaslh kadin sorgulandi.
Boylece su sorular giindeme geldi: yas, aylik gelir, mevcut ¢calisma durumu, moda trendleri, tiiketim,

karsilasilan zorluklar, tercihler ve baskilar.
Anahtar Kelimeler: yasl, iiretim siireci, giyim, iirlin gelistirme, tiiketici ihtiya¢ aragtirmasi.
Abstract

The number of subjects that will compose the age group of the third age within a few years presents
itself as an alarming number within the contemporary social context. With the increase in the elderly
population, the demands for specific care grow due to diseases inherent to human physiology that
reach the elderly. In this way, there is a need to think about this market segment because of its
ergonomic, technical, aesthetic, and symbolic needs in the consumption of Fashion products. Thus,
22 older women between 60 and 75 years old from the city of Caico, in the Brazilian state of Rio
Grande do Norte, were questioned. Thus, we raised the following questions: age, monthly income,
current work situation, fashion trends, consumption, difficulties encountered, preferences, and

fashion prints.
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